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O.V. Peshkova 

MEASURING BUSINESS DIGITALIZATION: 

FOREIGN EXPERIENCE AND KEY METRICS 

Digitization is the main modern trend of the economy and society develop-

ment, it is the basis of the digital economy and covers all levels of management: state, 

regional, industry, and the level of a separate enterprise. The processes of industries 

and enterprises digitalization not only ensure the growth of productivity and the crea-

tion of competitive advantages, but they are equally important for the survival of 

businesses, as well as for their growth. In that way, the issue of assessing the degree 

of industries and enterprises digitalization, that is currently hardly paid attention in 

Russia, becomes topical. The article examines the foreign experience of using key 

metrics that measure the level of business digitalization, in order to select the priority 

tasks of modernizing used information technologies and to qualitative improve busi-

ness processes. 

Keywords: industry digitalization; business digitalization; digitalization level; 

metrics; indices; digital infrastructure. 
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